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HELMETS.

The French market leader in motorcycle equipment now controls the resources to speed development

Naxicap Partners has announced its acquisition of the FIK Group, whose holdings include the brands SHARK

(helmets), Bering and Segura (clothing) and Bagster (luggage, saddlery).

After Shark bought out these brands in 2011, management teams backed by PERCEVA were able to form an
international group offering a wide array of brands and products in the motorcycle sector (SHARK, BERING,
SEGURA, BAGSTER).

Patrick FRANCOIS, Group President: "Thanks to all these changes, the Group has now assembled the resources to
implement its strategy. Perceva had enabled Shark and Trophy to merge, and Naxicap's contribution should facilitate
both internal and external growth over the coming years. Naxicap had partnered with us during the 2000s and we're

pleased to be working with them again."

Angele Faugier, who sits on Naxicap's Board of Directors: "The Group has changed considerably since the 2000s.
It's now a major market player and we're looking to help it develop, whether internally or externally, over the
upcoming period.
The Group will need to consolidate its leadership in the motorcycle market or, more generally, in the segment of
athlete protection."
The Group, with a total employment of over 500, today accounts for nearly €65 M in sales, over half of which are
generated in France.
Its products are recognized as the safest and most innovative in the market.
SHARK: The only helmet with a double certification, the new Skwal helmet, Shark has launched
SHARP-rated, state-of-the-art motorcyclist protection;
BERING: Very protective clothing, by AC3; an electronic airbag
SEGURA: Very trendy brand
BAGSTER: Flexible bags, customized saddles, accessories.
The Group develops its product lines by working closely with France-based in-house designers and stylists. It

relies exclusively on the latest in design technology while investing heavily in innovation every year.



